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Verve Group
Short-term impacts of platform unification

Verve Group’s Q225 results show year-on-year growth slowing to 10% (-4%
organic), from 32% (16% organic) in Q125, affected by technical challenges
over the integration and unification onto a single supply-side platform
(SSP), now resolved. FY25 revenue guidance is revised down 9% at the mid-
point, affecting the anticipated EBITDA margin, which is also affected by
adverse fx moves. The platform unification was a major exercise in enabling
the business to scale more efficiently and effort is now being focused

on driving sales, including expansion into new geographic markets. The
group’s ID-less, Al-driven advertising solutions have established a leading
position in the important US mobile market and the medium- to longer-term
prospects remain attractive.

Year end Revenue (€m) EBITDA (€m) PBT (€m) EPS (€) EVIEBITDA (x) PIE (x)
12123 322.0 95.2 26.9 0.36 8.3 6.1
12124 437.0 133.2 46.3 0.22 59 9.7
12/25¢ 499.5 1322 62.9 0.25 6.0 8.8
12/26e 546.0 142.8 78.0 0.30 55 73

Note: EBITDA is adjusted. PBT and EPS are normalised, excluding amortisation of acquired intangibles, exceptional items and
share-based payments

SSP temporary disruption

Verve has historically grown both organically and via acquisition, resulting in a
number of different tech stacks, which it has been progressively integrating. This
latest unification project, bringing together all the group’s in-app marketplace
activities (from five), was significantly larger (handling over 1bn bids/day) and
more complex, and proved more technically challenging. This affected platform
stability, bidding activity and new customer onboarding through Q225 and into July.
Management believes the issues are now resolved. Financial guidance has been
revised down for FY25, with a knock-on impact to FY26. Longer-term ambitions
remain intact, with organic growth prioritised. The (oversubscribed) directed share
issue in June has eased the pressure on financial leverage.

Capital market day focuses on market opportunity

The adtech market is complex and generally poorly understood, so the content
of Verve’'s CMD was primarily oriented at demystification, particularly regarding
the importance of privacy in the value exchange between publishers, advertisers
and audiences. We looked at this in some detail in our recent report,

, which includes an interview with Verve CEO Remco Westermann.

Valuation: Discount to adtech peers

Verve's share price fell an initial 25% on the trading update on 14 August, but has
recovered around half of that in subsequent days. Adtech sector share prices have
underperformed over the year to date as macroeconomic prospects stuttered, with
an average decline of 17% and little protection offered by scale. Their median FY25
rating is 1.4x revenue and 7.1x EBITDA. If Verve was trading at par on EV/EBITDA
across FY25 and FY26, this would imply a share price of €2.71 (May 25: €3.25).

This is 24% higher than the current level. Our DCF-based approach returns a higher

value at €6.06 (was €6.52).
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Technical issues and ad market weakness dampen Q225 growth

The more recently established demand-side group offering continues to build strongly, and now represents around a
quarter of group revenue (pre inter-segment eliminations), up 82% on the prior year with the inclusion of Jun Group,
consolidated from 1 August 2024. (We note that ‘demand side’ works aligned with advertisers, ‘supply side’ with third-
party publishers and Verve’'s own games studio).

The company-specific issues behind the guidance revision relate to the major project undertaken on the SSP integration.
This was the culmination of an extended programme to pull the tech stacks together, the considerable scale of which can
be seen in the exhibit below.

Exhibit 1: Progress on tech integration
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Source: Verve Group

The US advertising market (and those of other markets less directly relevant to Verve) continues to suffer from a lack of
confidence both at the business and consumer level, reflecting the uncertainty surrounding the potential impact of tariffs
on the economy. It can be argued, though, that a difficult market should mean that advertisers migrate towards solutions
that deliver better returns on their advertising spend. This underlying dynamic is positive for the group’s medium-term
prospects, with a growing body of case studies showing the successful outcomes of campaigns using its privacy-first
approaches.

The full CMD presentation can be found

Underlying metrics indicate fundamental business resilience

The total number of software clients increased in Q225, and the retention rate of those generating revenues in excess
of $100k has remained strong. Some of the decline in absolute numbers of customers in this cohort quarter-on-quarter
is attributable to retained customers simply spending less in light of the unfavourable underlying consumer market
conditions. Personnel expenses in the period represented 22% of revenues, up from 18% in Q224, explained by the
inclusion of Jun Group for the period.
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Exhibit 2: Quarterly key performance indicator progression

€m Q124 Q224 Q324 Q424 Q125 Q225
Ad impressions (bn) 199 224 243 274 248 259
Total software clients >$100K 764 851 1,076 1,140 1,152 954
Total software clients 2,410 2,518 2,842 2,948 3,056 3,079
>US$100k client retention rate 96% 98% 96% 97% 94% 98%
Revenue 83 97 114 144 109 106
y-0-y revenue growth (%) 20% 27% 45% 46% 32% 10%
q-0-q revenue growth (%) -16% 17% 18% 21% -24% -3%
EBITDA 20 28 36 44 27 27
Adjusted EBITDA 22 29 34 49 30 30
Adjusted EBITDA margin (%) 27% 30% 30% 34% 28% 28%

Source: Company accounts

Forecast adjustments reflect revised guidance

The complications from the unification project affected the volumes and bidding mechanisms from existing clients and
delayed the onboarding of new clients, with recovery slower than initially anticipated. Management sizes the impact at
around €34m of net revenues. The guided range has been lowered from €530-565m to €485-515m, and our revised
forecast sits just below the midpoint. We have made the same percentage reduction to our FY26 revenue number, which
remains highly tentative due to the volatile market conditions.

The guidance for adjusted EBITDA has been lowered from €155-175m to €125-140m, with the bulk of the revision
(€19m) attributable to the unification project on trading impact with an additional €4m impact on cost, and a further €9m
reduction due to adverse fx movements.

With the bulk of the integration now effected, the focus is shifting to scaling the volume of business being transacted.
This involves a greater focus in building expertise within particular verticals and, more importantly, a considerable
expansion of the sales teams. From around 35 at the start of the year (c 50 currently), the ambition is to recruit at least
100 more, a process that has already started. The general rule is that a new salesperson should start covering their
remuneration after six months, making a positive contribution before 12 months, with those who fail to achieve this
hurdle replaced.

With the intended expansion into new markets, the payback is likely to be slower than additional resource would be in
the group’s established US market position, which delivered 79% of group revenues in Q225. The UK, Scandinavia,
Brazil and Mexico are listed as targets for the current year, with the ambitions for FY26 extending to three to five new
markets, most probably in other parts of Europe and then expanding in the longer term to the Asia-Pacific region.

This accelerated expansion knocks a further €4m off adjusted EBITDA guidance for FY25, making a total reduction

of €32m. Our forecast assumes a marginal improvement on this outcome, with a reduction of €30m. We have taken a
comparatively cautious view on how the expanded sales effort plays out in FY26, with an assumption of a flat adjusted
EBITDA margin.

Exhibit 3: Summary changes to forecasts

FY25e FY26e
¥m New Old % change New Old % change
Net revenue 499,500 540,000 8% 546,000 593,000 -8%
EBITDA 127,000 157,000 -19% 142,250 181,500 -22%
Adjusted EBITDA 132,200 162,000 -18% 142,750 182,000 -22%
Adjusted EBITDA margin (%) 26% 30% 26% 31%
Normalised basic EPS (€) 25 35 -30% 30 44 -32%
Net debt 258,721 247,716 4% 205,185 170,289 20%
Net debt/EBITDA (x) 2.0 1.6 14 0.9

Source: Edison Investment Research

Valuation

As of May 2025, Verve is listed on the Frankfurt Regulated Market and is included in SDAX, having moved from the
Scale segment to General Standard.

As previously, we have looked at Verve’s rating when compared with adtech peers, which are primarily listed in
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North America. The general stock market performance of the sector has been weak over the year to date, in line with
sentiment towards advertising markets, with the notable exception of Digital Turbine, which has surprised on the upside
and raised guidance.

Verve's share price dropped an initial 25% on the brought-forward Q225 figures and revision to the full-year outlook last
week, but it has since clawed some of that fall back, sitting at around 13% below pre-announcement levels.

Verve is trading ahead of peers on EV/sales but below on EV/EBITDA. If we average these measures and look across
both the current year and FY26, parity to peers on EV/EBITDA would equate to a share price of €2.71, down from €3.25
in our previous calculations in June, but still roughly 25% higher than the current level. A DCF analysis (WACC: 10%,
terminal growth of 2%, unchanged) suggests a higher value at €6.06, down from €6.52 previously.

Exhibit 4: Peer group valuations

Price o rformaYnzz Market Cap Net Debt EV/Sales (x) EV/EBITDA (x)

Company (local CCY) (%) (€m) (€m) FY0 FYle FY2e FY0 FY1e FY2e
Ad-tech
The Trade Desk 55.0 (24) 23,042 (1,856) 8.9 8.7 74 213 219 18.3
Pubmatic 85 (56) 332 (135) 0.7 0.8 0.8 23 44 39
Viant Technology 9.7 (51) 525 (198) 12 12 1.0 78 72 57
Magnite 243 34 2,970 68 52 53 47 15.9 15.7 13.8
Perion 94 4 361 (361) 0.0 0.0 0.0 0.0 0.0 0.0
Fluent 22 (21) 39 25 03 03 03 - - 8.3
Taboola 33 (13) 837 (110) 0.4 0.5 04 38 4.0 39
Outbrain 1.8 (76) 148 (160) - - - - - -
DoubleVerify Holdings 15.7 (21) 2,198 (297) 3.0 29 26 8.9 9.2 8.1
Integral Ad Science Hold 9.3 (18) 1,325 (49) 25 25 22 7.2 71 6.2
LiveRamp Holdings 26.8 (12) 1,508 (389) 17 16 15 9.0 71 6.1
Digital Turbine 4.2 121 386 341 16 16 14 13 9.0 6.9
Nexxen 806.0 (15) 524 (145) 13 - - 5.0 - -
Criteo 236 (40) 1,059 (303) 0.7 08 0.7 22 22 22
YoC 144 (1) 50 1) 14 12 11 8.9 84 66
Median (18) 1.3 12 11 78 71 6.2
Ad-software and content
AppLovin 438.5 18 127,218 2,673 29.3 274 211 514 355 26.2
Azerion 14 8 168 203 0.7 0.6 0.6 6.5 48 41
Future 764.0 (21) 907 354 13 15 15 44 4.9 48
Median 8 1.3 1.5 1.5 6.5 4.9 4.8
Total average (17) 13 14 1.2 75 71 6.2
Verve 2.1 (33) 424 333 18 16 14 59 6.0 55
Premium/(discount) to ad-tech (15) 36% 28% 35% (24%) (16%) (11%)

[ ) to ad- and content (41) 36% 8% (1%) (9%) 22% 14%
Premium/(discount) to total (17) 36% 17% 16% (21%) (15%) (10%)

Source: LSEG Data & Analytics, Edison Investment Research Note: Prices as at 20 Aug 25
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Exhibit 5: Financial summary

€000s 2022 2023 2024 2025¢ 2026e
Year end 31 December IFRS IFRS IFRS IFRS IFRS
INCOME STATEMENT
Revenue 324 444 321,981 437,005 499,500 546,000
Operating costs excl. D&A (239,691) (193,523) (308,485) (372,500) (403,750)
Adjusted EBITDA 93,202 95171 133,249 132,200 142,750
EBITDA 84,753 128,458 128,520 127,000 142,250
Operating profit (before amort. and excepts.) 76,556 76,943 104,765 102,870 112,748
Amortisation of acquired i (14,853) (13,706) (15,409) (15,150) (15,150)
Exceptionals (27,100) (6,500) (4,728) (5,200) (500)
Share-based (1,613) (1,613) 0 0 0
Reported operating profit 26,618 55,124 90,628 82,520 97,098
Net Interest (37,959) (50,066) (58,479) (39,951) (34,709)
Joint ventures & i (post tax) 0 0 0 0 0
Exceptionals 0 0 0 0 0
Profit Before Tax (norm) 38,597 26,877 46,286 62,919 78,039
Profit Before Tax (reported) (11,341) 5,058 32,150 42,569 62,389
Reported tax (9,064) (2,718) (2,998) (10,217) (14,973)
Profit After Tax (norm) 21,085 57,446 38,781 47,819 59,309
Profit After Tax (reported) (20,405) 46,369 22,244 32,353 47,415
Minority interests (88) (513) 10 (13) (16)
Discontinued operations 0 0 0 0 0
Net income (normalised) 20,947 57,159 38,761 47,832 59,327
Net income (reported) (20,317) 46,882 22,224 32,365 47,431
Average Number of Shares Outstanding (m) 156.2 159.2 1734 194.0 200.1
EPS - basic normalised (c) 13.4 359 224 247 29.6
EPS - ised fully diluted (c) 12.0 32.2 20.0 22.3 26.9
EPS - basic reported (c) (13.0) 29.4 12.8 16.7 237
Dividend (c) 0.0 0.0 0.0 0.0 0.0
Revenue growth (%) 28.7 (0.8) 35.7 143 9.3
Adjusted EBITDA Margin (%) 28.7 29.6 30.5 26.5 26.1
Normalised Operating Margin (%) 236 239 24.0 20.6 20.6
BALANCE SHEET
Fixed Assets 823,637 813,516 1,013,147 1,023,636 1,037,708
Intangible Assets 791,284 796,607 986,855 997,844 1,012,166
Tangible Assets 5522 3,963 4,313 3813 3,563
Ir & other 26,831 12,945 21,979 21,979 21,979
Current Assets 221,022 193,513 239,302 383,275 441,524
Stocks 0 0 0 0 0
Debtors 52,229 32,281 60,871 50,634 55,348
Cash & cash equivalents 149,992 121,740 146,702 300,912 354,448
Other 18,801 39,493 31,729 31,729 31,729
Current Liabilities 219,471 240,769 303,082 296,057 309,395
Creditors 68,711 80,335 167,346 181,437 194,775
Short-term borrowings 31,903 32,000 50,090 50,090 50,090
Other financial liabilities 97,515 106,913 44,482 44,482 44,482
Other non-financial liabilities 21,342 21,521 41,164 20,048 20,048
Long-Term Liabilities 503,443 413,804 498,489 610,871 610,871
Long-term borrowings 389,386 348,038 445,782 558,164 558,164
Other long-term liabilities 114,057 65,766 52,707 52,707 52,707
Net Assets 321,745 352,456 450,878 499,982 558,966
Minority interests (1,211) 182 200 200 200
Shareholders' equity 322,956 352,274 450,678 499,782 558,766
CASH FLOW
Operating Cash Flow (20,405) 46,369 22,244 32,353 47,415
Depreciation & amortisation 70,694 29,491 37,616 44,480 45,152
Working capital 55,284 12,051 8,064 24,328 8,624
Exceptional & other 1,907 (66,493) 15 0 0
Tax 1,340 (1,940) 4,500 0 0
Net finance cost 37,959 50,065 58,479 39,951 34,709
Net operating cash flow 146,779 69,543 130,918 141,111 135,901
Capex (45,859) (35,047) (42,554) (30,854) (35,760)
Acquisitions/disposals (138,000) 0 (119,493) (24,115) (23,464)
Equity financing 28,517 0 48,311 31,478 0
Dividends 0 0 0 0 0
Other (53,413) (52,301) 0 (21,575) (23,141)
Net Cash Flow (61,976) (17,805) 17,181 96,046 53,536
Opening net debt/(cash) 198,600 273,900 294,917 354,767 258,721
FX 0 (2,881) 0 0 0
Other non-cash movements (13,324) (2,854) (77,031) 0 0
Closing net debt/(cash) 273,900 297,440 354,767 258,721 205,185
Source: Company accounts, Edison Investment Research
Verve Group | 22 August 2025 5



hd
hd

EDISON

General disclaimer and copyright

This report has been commissioned by Verve Group and prepared and issued by Edison, in consideration of a fee payable by Verve Group. Edison Investment Research standard fees are £60,000 pa for the production
and broad dissemination of a detailed note (Outlook) following by regular (typically quarterly) update notes. Fees are paid upfront in cash without recourse. Edison may seek additional fees for the provision of roadshows
and related IR services for the client but does not get remunerated for any investment banking services. We never take payment in stock, options or warrants for any of our services.

Accuracy of content: All information used in the publication of this report has been compiled from publicly available sources that are believed to be reliable, however we do not guarantee the accuracy or completeness
of this report and have not sought for this information to be independently verified. Opinions contained in this report represent those of the research department of Edison at the time of publication. Forward-looking
information or statements in this report contain information that is based on assumptions, forecasts of future results, estimates of amounts not yet determinable, and therefore involve known and unknown risks,
uncertainties and other factors which may cause the actual results, performance or achievements of their subject matter to be materially different from current expectations.

Exclusion of Liability: To the fullest extent allowed by law, Edison shall not be liable for any direct, indirect or consequential losses, loss of profits, damages, costs or expenses incurred or suffered by you arising out or in
connection with the access to, use of or reliance on any information contained on this note.

No personalised advice: The information that we provide should not be construed in any manner whatsoever as, personalised advice. Also, the information provided by us should not be construed by any subscriber or
prospective subscriber as Edison’s solicitation to effect, or attempt to effect, any transaction in a security. The securities described in the report may not be eligible for sale in all jurisdictions or to certain categories of
investors.

Investment in securities mentioned: Edison has a restrictive policy relating to personal dealing and conflicts of interest. Edison Group does not conduct any investment business and, accordingly, does not itself hold any
positions in the securities mentioned in this report. However, the respective directors, officers, employees and contractors of Edison may have a position in any or related securities mentioned in this report, subject to
Edison's policies on personal dealing and conflicts of interest.

Copyright 2025 Edison Investment Research Limited (Edison).

Australia

Edison Investment Research Pty Ltd (Edison AU) is the Australian subsidiary of Edison. Edison AU is a Corporate Authorised Representative (1252501) of Crown Wealth Group Pty Ltd who holds an Australian Financial
Services Licence (Number: 494274). This research is issued in Australia by Edison AU and any access to it, is intended only for "wholesale clients" within the meaning of the Corporations Act 2001 of Australia. Any advice
given by Edison AU is general advice only and does not take into account your personal circumstances, needs or objectives. You should, before acting on this advice, consider the appropriateness of the advice, having
regard to your objectives, financial situation and needs. If our advice relates to the acquisition, or possible acquisition, of a particular financial product you should read any relevant Product Disclosure Statement or like
instrument.

New Zealand

The research in this document is intended for New Zealand resident professional financial advisers or brokers (for use in their roles as financial advisers or brokers) and habitual investors who are “wholesale clients” for
the purpose of the Financial Advisers Act 2008 (FAA) (as described in sections 5(c) (1)(a), (b) and (c) of the FAA). This is not a solicitation or inducement to buy, sell, subscribe, or underwrite any securities mentioned or
in the topic of this document. For the purpose of the FAA, the content of this report is of a general nature, is intended as a source of general information only and is not intended to constitute a recommendation or opinion
in relation to acquiring or disposing (including refraining from acquiring or disposing) of securities. The distribution of this document is not a “personalised service” and, to the extent that it contains any financial advice, is
intended only as a “class service” provided by Edison within the meaning of the FAA (i.e. without taking into account the particular financial situation or goals of any person). As such, it should not be relied upon in making
an investment decision.

United Kingdom

This document is prepared and provided by Edison for information purposes only and should not be construed as an offer or sol icitation for investment in any securities mentioned or in the topic of this document. A
marketing communication under FCA Rules, this document has not been prepared in accordance with the legal requirements designed to promote the independence of investment research and is not subject to any
prohibition on dealing ahead of the dissemination of investment research.

This Communication is being distributed in the United Kingdom and is directed only at (i) persons having professional experience in matters relating to investments, i.e. investment professionals within the meaning of
Article 19(5) of the Financial Services and Markets Act 2000 (Financial Promotion) Order 2005, as amended (the "FPQO") (ii) high net-worth companies, unincorporated associations or other bodies within the meaning
of Article 49 of the FPO and (iii) persons to whom it is otherwise lawful to distribute it. The investment or investment activity to which this document relates is available only to such persons. It is not intended that this

document be distributed or passed on, directly or indirectly, to any other class of persons and in any event and under no circumstances should persons of any other description rely on or act upon the contents of this
document.

This Communication is being supplied to you solely for your information and may not be reproduced by, further distributed to or published in whole or in part by, any other person.

United States

Edison relies upon the "publishers' exclusion” from the definition of investment adviser under Section 202(a)(11) of the Investment Advisers Act of 1940 and corresponding state securities laws. This report is a bona fide
publication of general and regular circulation offering impersonal investment-related advice, not tailored to a specific investment portfolio or the needs of current and/or prospective subscribers. As such, Edison does not
offer or provide personal advice and the research provided is for informational purposes only. No mention of a particular security in this report constitutes a recommendation to buy, sell or hold that or any security, or that
any particular security, portfolio of securities, transaction or investment strategy is suitable for any specific person.
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